
 
 

Communications Manager 
Job Specification 

 
 
The Communications Manager will oversee all GKR marketing communications in line with the 
business strategy as well as work on the larger bids as part of the tendering process.  
 
This role is for an analytical business-to-business marketer who is experienced in using data for 
decision making, as well as being an excellent copywriter with a strong understanding of digital 
media. 
 
You will actively support the work-winning process by managing the tender pipeline and co-ordinate 
bids. You will also drive both internal and external communications for the business. 
 
Reporting to the Strategy Director, you will be supported by a Marketing Apprentice/Assistant who 
is responsible for executing day to day communications including social media. 
 
 
About GKR Scaffolding 
 
GKR is the largest scaffolding contractor in London and the South-East, working on epic projects such 
as Battersea Power Station and many of London’s skyscrapers and heritage buildings. Our reputation 
has been built on safety, innovation and our ability to work in complex environments. 
 
Our role on site is to build access in even the highest risk environments, so that every other trade 
can work safely and productively. 
 
We believe scaffolding and construction can be safer, more productive and offer rewarding careers 
for people of all backgrounds and capabilities.  
 
Over the last 10 years, GKR has been recognised by the industry as leading the way in training, 
innovation, and health, safety and wellbeing.  
 
We were recently named as Specialist Contractor of the Year 2022 at the Construction News Awards. 
 



We are an owner operated business with over 250 members of staff working across more than 40 
construction projects in the region, turning over £28m per year. Our clients include some of the 
largest contractors in the UK such as Mace, ISG, Sir Robert McAlpine and Wates. 
 
 
Job Description 
 
▪ Work with the Strategy Director to develop and execute the communications strategy in line 

with the business objectives. 
 

▪ Be the GKR brand guardian, ensuring the brand is used correctly and consistently across the 
business.  

 
▪ Measuring the impact of all marketing communications and adapting plans and strategies 

accordingly. 

 
▪ Working with the Marketing Assistant to ensure that all marketing channels are used effectively 

and achieving objectives, such as social media. 
 

▪ Monitor project progress and write case studies. 
 

▪ Liaise with trade journalists and write press releases and articles. 

 
▪ Ensure website is up to date with resources, current case studies and careers information. 

 
▪ Oversee internal communications in the form of wellbeing toolbox talks and general company 

comms 

 
▪ Support delivery of our wellbeing strategy and integrate with company and external 

communications. 
 
▪ Work with the Operations Business Unit Leads to co-ordinate the tender pipeline creating 

effective monitoring of the full bid lifecycle from enquiry through to win/lose. 
 

▪ Triage all enquiries coming to GKR to ensure any larger bids are flagged for requested supporting 
information, and opportunities for sending relevant supporting information for smaller tenders.   

 
▪ To keep sales log up to date and file both enquiry information received and our submissions on 

SharePoint to be accessed by the commercial team. 
 
▪ Help prepare bids and tenders, creating and maintaining a library of up to date supporting 

collateral, including case studies, and identify needs for other information to be included. 

 
▪ Spot opportunities for further engagement with clients based on tendering activity. 

 
▪ Conduct conversion analysis and submit report to the Directors and Operations teams for 

review. 
 

▪ Support the HR function in building an employer brand. 

 
▪ Support and develop the Marketing Assistant/Apprentice 



 

Person Specification 
 
▪ At least 5 years’ experience in a business-to-business marketing role 
▪ Excellent communication and presentation skills 
▪ Excellent copywriter with the ability to adapt style for marketing purposes. 
▪ Forensic attention to detail 
▪ Highly analytical, with the ability to use data for decision making 
▪ Excellent Excel skills 
▪ Excellent Powerpoint skills 
▪ Experience using digital media, social media analytics and basic business analysis 
▪ Experience preparing bids, tenders or proposals of benefit 
▪ Knowledge of the construction market of benefit. 
 
 
The Details 
 
Location: GKR Head Office, 200 Tower Bridge Road, London SE1 2UN 
Hours: 8am – 4pm 
Salary: £40k 
Reporting to: Strategy Director 
 
  
 
 
 

 
 


